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Learn how EAB’s responsive marketing campaigns can 
support your graduate and adult enrollment goals at

eab.com/alr

Receives application 
deadline info and indicates a 
future term of enrollment

Reaching and enrolling right-fit students for graduate, adult completion, 
and online programs is no easy task. Every adult learner brings distinct 
motivations, expectations, and timelines to the decision-making process. 
Some spend years weighing their options and still choose employment, 
while others move from research to application in just a few months. 

To recruit graduate and adult learners, your marketing campaigns need to be 
hyperresponsive to students’ engagement signals, which requires advanced 
analytics and the ability to personalize communications at scale.

Engaging Students Early and Often Pays Dividends

6 out of 10
adult learners apply to two 
or fewer schools

4 out of 10
adult learners spend one year 
or longer researching programs

+30%
Average increase in campaign response 
rate with EAB’s “Student Journey”

EMMA: DEGREE COMPLETIONALLIE: MBASAM: GRADUATE

Allie
Working parent 
seeking a promotion

Is served ABC U 
LinkedIn ad

Receives self-mailer 
with information 
tailored to survey 
response

Engages with email 
about flexible options 

Submits her application but then 
gets busy and forgets to complete it 

Receives text message 
application nudges 

Receives “good luck 
on the GRE” email  

Receives 
application 
discount o�er

Submits 
application

Submits 
application

ENROLLS AT ABC U ENROLLS AT ABC U

Continues to 
receive periodic 
email updates 
from ABC U

Sam
Engaged alumnus 
looking to upskill
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THE COMPLEX

Graduate and Adult 
Learner Journey
to Enrollment 
Your marketing should ride alongside 
every student—no matter where their 
journey takes them.

Gets personalized deadline 
ads and emails

Becomes aware of 
degree completion 
programs through 

display ads

Emma
Gen Z seeking to 
finish her degree

Indicates her 
concerns about 
balancing family 
and work in ABC U’s 
short survey 

Clicks through to 
Appily Advance to 

explore personalized 
resources

Engages with ABC U 
email survey

Receives 
emails from 
his alma mater, 
ABC U

25+ months
Duration of EAB’s “Student 
Journey” campaign

Registers for the GRE 
and engages with 
social media ads 
from ABC U

http://eab.com/alr

