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How to Use this Guide

This resource describes the step-by-step process of creating custom audiences from Facebook’s Custom Audience
suite of five tools. The guide focuses on the following three tools: 1) Standard Custom Audiences, 2) Website
Custom Audiences, and 3) Lookalike Audiences.

The intended users of this guide are enrollment management teams and marketing and communications teams
adapting to changing dynamics within independent school recruitment.
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What is the Facebook Custom Audience Suite of Tools?

Facebook Custom Audiences is a suite of tools used individually or in tandem to target ads to specific groups of people. Ads

are sent to the target group identified using their contact information, behaviors, and characteristics. Admissions offices can
use Custom Audience tools to identify and connect with prospective mission-aligned families.

Facebook Custom Audience Tool Suite

Website Custom Audiences
Install the Facebook Pixel tracking
code onto a school’s website

to generate a list of people who
visit or take action on specific
landing pages

Standard Custom
Audiences?!

Upload a list of
customer identifiers
(email address, first
and last name, phone
number, etc.) and
Facebook matches
60-80% of the list
entries with existing
Facebook users

1) “Standard Custom Audiences” is one of th§ five tools available to users.
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Lookalike Audiences

Select an existing custom audience or
website audience list and Facebook will
populate a list of hundreds of additional
users who match characteristics of current
and prospective families on those lists

App Activity Audience

Register the school’s app through
Facebook and specify the app activity
that will be tracked (e.g. opening the
app). Facebook creates audience lists
from people who engaged with the app
in the specified manner

Engagement
Custom Audiences
Identify the type of ad
engagement to track
(e.g. people who clicked
any call-to-action
button) and set rules to
create a list of people
who meet the criteria
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Why Use Facebook Custom Audiences?

A CASE IN POINT

Berklee College of Music in Boston, Massachusetts, is the largest independent college for undergraduate and graduate students studying

contemporary music. Berklee College wanted to increase both the number of competitive applicants of undergraduate and graduate
students and registration for summer programs. They used Facebook Custom Audiences to accomplish both these goals.

40%

Increase in the click-
through rate for
undergraduate campaign

A 4

Standard Custom
Audience used to
prompt prospective
students who had
started an application
with a call
to action to complete
the application

10%

Increase in summer
program enrollment

A 4

Custom Audience used to send
ads to specific potential summer
program students based on an
acquired list purchased from a
third party vendor

v

12x

The conversion rate
for Music Therapy
graduate program

v

Custom Audience used
to target ads to a list of qualified
music therapists purchased from
a third party vendor

Lookalike Audience used to
target new summer school
students based on the previous
year’s students

A 4

Lookalike Audience used to
expand ad campaign to a
larger qualified pool of
program candidates

e o o o o o e e o o
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Expand Enrollment Funnel

Connect with families unfamiliar with independent school
option, increase reach of marketing efforts

Major Reasons to Use Facebook Custom Audiences

Move Prospects Through the Funnel

5

Send ads to specific families, prompting them to take next
steps in the application process with calls-to-action
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Which Facebook Custom Audiences Are Right for Your School?

Determine the Right Custom Audience to Meet Your Goals
The assessment below is designed to help you identify the most useful Custom Audience tools to begin expanding your enrollment funnel with Facebook.

Step 1: Read each admissions goal listed in the second column of the table.
Step 2: Place an “X” to the left of each goal that is relevant to your school.

Step 2: Move across the table horizontally to determine the Custom Audience tool you should use to meet these goals.
The page number for the start of the step-by-step guide for each Custom Audience tool is listed beneath the column headers.

Standard Website Lookalike
Custom Custom Audience*
Relevant to Audience Audience
my school? Admissions Team Goals Page 7 Page 12 Page 18
Generate leads v v v
Drive traffic to your website v v
H A\Y n /
Connect with “stealth prospects”t
v
Convert inquiries into applicants
v

Identify more families within your target market

1) EAB’s Community College Executive Forum defines “stealth prospects” as potential
families who are essentially invisible to your marketing staff because they
independently research your school without ever inquiring for more information
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How to Create Standard Custom Audiences

Formatting Customer Lists for Upload

Before you can create a standard custom audience, you will need to properly format parent information for upload. Files containing parent information must
be uploaded as .csv or txt files. To ensure parent information is correctly transferred into Facebook, use the column headers that adhere to the Facebook
general best practices listed out below. For more information on creating a customer list and troubleshooting tips, consult Facebook’s General Best
Practices Guide.

Column Headers for Facebook Auto-Detection

Email email * username@hotmail.com
* your.name@gmail.com

Data Entry Tips for
Formatting Customer Files

Save your customer list file in
a .csv or txt file format to

Phone Number phOne © 1-234-567-4321 up'oad onto Facebook
.+ .
44845412 7003 Use the Facebook-provided
First Name fn . James column headers f_o_r easy
- Facebook recognition
' Include as many customer
Last Name In . Johnson identifiers as possible to
. Jones-Smith increase the match potential
between your customer and
Zip/Postal Code zip . 20037 the correct Facebook user
. 20037-1435 Separate first and last
names of customers into
City ct +  Richmond two columns
+ Washington Always include each
customer’s country code as a
State st + MD part of the customer phone
+ Maryland number, and include the
country of each customer in a
Country country - US separate column (Facebook is
. FR matching your customers on
a global scale)
Gender gen M
- F
Date of Birth dob + MM-DD-YY
+  MM/DD/YY
- MMDDYY

©2018 EAB Global, Inc. e All Rights Reserved

Facebook Business, https://www.facebook.com/business/help/6064433295041507helpref=faq_content
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How to Create Standard Custom Audiences

The following pages contain step-by-step instructions and illustrations for creating a standard custom audience. You will need your formatted customer list
to complete this process.

1. To begin, go to www.facebook.com/business and click the Create an Ad button.

facebook business ‘ facebook Instagnam @ Messenger  “hétork Q. Resources  Support

Ads Pages Inspiration Success Stories News ‘ Create an Ad Create a Page

2. Select Ads Manager to view the drop-down menu items. Click Audiences under the Assets column.

H = AUSs Manager

i= Plan + Create & Manage Jhh Measure & Report ER Assets i+ Settings
Audience Insights Ads Manager Ads Reporting Audiences Settings
Creative Hub Page Posts Analytics Images Billing

App Dashboard Events Manager Catalogs

Automated Rules Pixels Business Lacations

OfMine Events
App Events
Custom Conversions

Partner Integrations

Facebook Business, https://www.facebook.com/business
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How to Create Standard Custom Audiences

3. Select the Create Audience drop-down, and click Custom Audience.

Create Audience w = Filters =

Custom Audience

Lookalike Audience sudisnce_Example

Saved Audience
SRR [ |1-1) (o0 |

Customize Columns w

Type

Custom Audience
Customer List

Custom Audience
Customer List

4. A pop-up will appear. Select Customer File, then click Add customers from your own file or copy and paste data.

Crease a Custom Audience

How G0 you want to create this audience?

Aoad peegio wha hawe & el D W pOu? DUSingsE, Mhener iy 318 saliting custonen of

Ar DasNess 00 FRoakook or bt platharms

2003 W N0 Yave NN Y

Customer File
Use & cusioemer The 1o M your cusiamers with peags on Facetoos and
craple an pudionce Yam the matchas The data wil be hased prier 10 wwoan

Website Tratfic
Croaro o 151 of 26000 Whe viided yOur Wateln O 100k AROCIie Achons uing
Facaboak Poist

App Activity

Croaro @ K51 of P00 WIS IGUNCHET YOUT APQ OF QAT OF 130K Speciss
actons

au\ Ofthine Activity [new |
Crete o 151 o peocie whe mteracied wih) yout Sosness moioee. by ghone, of
Tesugh aher sfkew chanredy

Engagement | uspATED |
Croare @ E3! o $000i Whia Argaged s pour Coctint a0 Facsbook of
nragGn

The precess &

Uy and e St atout your custormons s D koot pereate
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Create a Custom Audience

Customer file

Add customers from your own file or copy and paste data
Use your customers' information to match them with people on Facebook.

Import from MailChimp
Import email addresses directly from this third-pariy connection by providing

your login credentials.

Customer file with lifetime value (LTV)

Include LTV for better performing lookalikes [NEW)

Use a file with LTV to create a lookalike more similar to your most valuable
customers.

Facebook Business, https://www.facebook.com/business

eab.com


https://www.eab.com/

How-To Create Standard Custom Audiences

5. Click Upload File and select your customer list.

Create a Custom Audience X
Add Customer List Edit Data Mapping Hashed Upload & Creation Next Steps
Prepare a file with your customer data
How to prepare your data 3
|dentifiers you can use (15) @
Email Phone Number \dvertiser ID First Name Last Name ZIP/Postal Code City
State/Province | | Country Date of Birth | | Yearof Birth | | Gender | | Age | | Facebook App User D
Facebook Page User ID
* Add a new file (CSV or TXT) Download file template
pload File -
Copy and paste
Audience name Name your audience 50 Show description
Cancel Back "La'f:fﬁ
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6. Verify your entries have been properly mapped with the green
checkmark symbol next to each data type. Then, select

U

pload & Create.

Cence

Craae a Custom Auvcience

.. ot

- Le

Preview and map your identifiers

Coustry »

FAM Narw »

Lasi Ratas =

Enwl -

Cater «

- = -

Data Mapping Icons

In Step 6, look for the following icons to troubleshoot issues
with data entry:

- v Data is properly matched for upload

« I Facebook is unsure of they type of data entered

A Date is identified by the format is not supported

Facebook Business, https://www.facebook.com/business
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How to Create Website Custom Audiences

Part 1: How to Create a Facebook Pixel
To use Website Custom Audiences, you must add a Facebook Pixel tracking code to the webpages you want to track. The following steps describe how to

install the pixel.

1. Select “"Ads Manager” to view the drop-down menu items. Click “Pixels” under the "“Measure & Report” column

ﬁ = AUS Manager

i= Plan

Audience Insights

Creative Hub

+ Create & Manage

Ads Manager
Page Posts
App Dashboard

Automaled Rules

Jli Measure & Report

Ads Reporting
Analytics

Events Manager

Pixels

Offine Events
App Events
Custom Conversions

Partner Integrations

58 Assets

Audiences
Images
Catalogs

Business Locations

%+ Settings

Settings

Billing

2. Click “Create a Pixel” to begin. A pop-up box will appear. Enter a name for your Pixel to internally identify the information it is tracking and click
“Create.” (Note: Each ad account is granted one pixel. To add up to 10 additional pixels, you must upgrade to a business account if you have not

already done so.)

Track Visbaite Acsvies

Create a Facebook Pixel

LK p

mprove Your Retern on Adversaing

-

Reach New and Bxisting Cuxtomen

Create 3 Facebook Pxel

Croste & Fazenaok pixa! 33 Mo
com 373 Lol sk

Plxel Name

By CO0ng Couile. 1 60%NE 13 Tw FRcalode 200 amie Cancet Creetn

ISEF Exangle Pe

S0re fenelts YOM YOI AOVEBENG. cofamize ads for
for remamatng  Lears mome

L Upgrade tn Sustrees manaper 1 1 " l
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Facebook Business, https://www.facebook.com/business
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How to Create Website Custom Audiences

3. Install your pixel code on your website using an integration system or have your website developer add it. More information on uploading and
troubleshooting the Facebook Pixel can be found on the Use Facebook Pixel Help Center.

Install Your Plret Code

70 use Facencok pixal, you must fest instal paved coGe 0N your website This
code sends sie Vst nfonmation Back 10 Sacebook 50 Yl Can Mmeasue
CUSIOME! ACUONS and create sevarter E‘MSTQ

Choose an ophion 1o Nstald the pleel code. You can change this choice tater.
Use an Integration of Tag Manager

Facebosk phoet currermy miegrates wen BgCammarce, Googhe Tag
Manager, Mapermio, Sepment. Shopity. Squarespace. Wix

Wno< ommesce o0g mary more. Learn about plotfemm rtegmatons

Manually install the Coce Yoursest
YoM wak yau ogh e siesc % lantal Ing posd COde

Email Instructions t0 2 Developer
B Seryd the trteiabon Meduciont 1o 3 feveioper 0 Metsl e ptesl code

L

4. Facebook suggests downloading the Pixel Helper to verify that the Pixel is properly downloaded and to help troubleshoot any pixel errors.

©2018 EAB Global, Inc. e All Rights Reserved

K3 Pixel Helper

I"_’l 1 pixel found on parse.com

Custom Audience Pixel loaded succasstully

Event 1D Pixplin ol

Everit Log »

The Pixel Helper is a Google Chrome
plugin used to validate that the pixel is
installed correctly. To use the Website
Audience tool, the Facebook pixel must
be embedded to track customer actions
and engagement. The Pixel Helper can

be downloaded from the Facebook Pixel

Help Center.

14
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How to Create Website Custom Audiences

Part 2: How to Create Website Audience Custom Audiences

Once the Facebook Pixel is installed, you can generate Website Custom Audiences. The following steps show how to set up Website Custom Audiences,
which will create lists of people who visited your tracked webpages based on a set of rules you create.

1. Select Ads Manager to view the drop-down menu items. Click Audiences under the Assets column.

n = AUS Manager

i= Plan + Create & Manage Jll Measure & Report B8 Assets #+ Settings
Audience Insights Ads Manager Ads Reporting Audiences Settings
Creative Hub Page Posts Analytics Images Billing

App Dashboard Events Manager Catalogs

Automated Rules Pixels Business Locations

OMine Events
App Events
Custom Conversions

Partner Integrations

2. Select the Create Audience drop-down, click Custom Audience. Under the Create a Custom Audience pop-up, select
Website Traffic.

Create 2 Custom Autience
n = Audiences

oW 00 You want to Sreste Bis sudince?

COOEN Wi YD VPREBIIND Wil YOL! IAAIe: pd< £t (000

| Bustomar Fae

\ Uie 4 L aee e & Tebh VUt EatETts vt pmegts o Feceteat sred
Create Audience » = Filters = Customize Columns w dorntedvnonicyinie o soeddeehas uryebur ool vebe i

) . Wabume Tratme
Customn Audience Type » ol 41 b 8 0 e 1 G 8 sy
Lookalike Audience

Ludience_Example Custom Audience App Activily
Customer List ors & et ol poase WS s (o2 S0P OF QPR o ok aaaily
o tan

Saved Audience

SRS [« 1- (-0 | Custom Audience Omine Acsviny [nim
Customer List ORI 8 MLl POOD Whe BANECNE WS yau Beibont aliie Ly phete
TIRAg| AW 0w DA

Bngagemant | mpaiin |
e T T P I P R T
ey

Facebook Business, https://developers.facebook.com/docs/facebook-pixel/pixel-helper
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How to Create Website Custom Audiences

3. A pop-up box will appear. Create parameters for Facebook to use when compiling a list of website visitors. For example, include people who meet ALL
of the following criteria. Then click Create Audience.

Include people who either
complete “"ANY” or “"ALL" of the
specified actions.

Create a Custom Audience

Choose to include either all people
who visited your website, or
only people who visited specific
web pages.

®|nclude people whomeet  ALL w  of the following criteria:

L] ISEF’s Pixel

People who visited specific web pages ¥  inthepast 30

—

To limit your Website Custom
Audience to people who visited
specific landing pages, enter the
URL of those specific pages. Then
use the contains drop-down

menu to create an inclusive or
exclusive formula model with the
options contains, doesn’t contain,
or equals.

Create additional parameters for your
website visitors to be included in
your custom audience (e.g. visitors
by time spent).

® URL contains

eab.comfisef X or

+ And also

Refine By:

Frequency » is greater than orequalto (2) » 2

Device:

All Mobile Devices w

@ And

®  ISEF’s Pixel .

Visitors by time spent » Top25% w  inthepast 30

P Select specific web page(s)

©2018 EAB Global, Inc. e All Rights Reserved

Audience name |ISEF Prospects

Cancel

Select a time limit within which to identify
visitors. The maximum number of days to
set is 180.

X
days © e
X
g X
[ S —
X
X
days ©

[@! Further narrow & Exclude @

Click the Further refine by link to
continue narrowing your criteria. Select
the Frequency option and set parameters
to indicate how often an

event should happen to be included in

the audience.

Click the Further refine by link again
and select Device. Select the type of
device you want to pull people from (for
example all mobile devices).

36 Show description

=:[ Al Create Audience

Click the Exclude link to omit people
from your audience who do not fall into
your target market segment

16
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How to Create Lookalike Audiences

To increase the number of leads in a target market, Facebook will take your existing list of at least 100 customers in the form of a Standard Custom
Audience or a Website Audience list and populate a new list of prospects matching their characteristics. (For instructions on creating a Standard Custom

Audience, go to page 9.)

1. To begin, go to www.facebook.com/business and click the Create an Ad button.

Support

facebook business facebook Instagiam @ Messenger Ttk Q  Resources

Ads Pages Inspiration Success Stories News ‘ Create an Ad Create a Page

2. Select Ads Manager to view the drop-down menu items. Click Audiences under the Assets column.

n = AdUS Manager

i= Plan + Create & Manage Jlh Measure & Report ER Assets % Settings
Audience Insights Ads Manager Ads Reporting Audiences Settings
Creative Hub Page Posts Analytics Images Billing
App Dashboard Events Manager Catalogs
Automalted Rules Pixels Business Locations
OfMine Events
App Events

Custom Conversions

Partner Integrations

Facebook Business, https://www.facebook.com/business

eab.com
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How to Create Lookalike Audiences

3. Select the Create Audience drop-down and click Lookalike Audience.

Create Audience w = Filters =

Custom Audience

Lookalike Audience

Ludience_Example

Saved Audience
SRR |1 [1-1) (o0 |

Customize Columns w

Type

Custom Audience
Customer List

Custom Audience
Customer List

n = Audiences

4. Select either a Standard Custom Audience or Website Custom Audience as the basis for your Lookalike Audience list. Select the geographic

location for your Lookalike Audience matches, the number of Lookalike Audiences you wish to create, and the approximate number of matches you
want on our Lookalike Audience list. Then click Create Audience.

©2018 EAB Global, Inc. e All Rights Reserved

Create a Lockalike Audlance

S0ICe O imgF Custom Auteacs Evamel
Create neww
Location o
Coorine > Korth Amenca
Unind Sttos
im
Autunce

b
'

Resutng sdknies

2w Aot Dztong «

Cancel

Estmatos 1eace

Eroase [

The drop-down menu will list Standard
Custom Audience and Website Custom
Audiences you have created. Choose a pre-
existing list as the basis for the lookalike
audience list.

Select the countries or regions for your
lookalike audience members.

19

The Audience Size option allows you to
choose the number of matches placed on
your Lookalike Audience list. The “Audience
Size"” options range from 1% to 10% of the
population of your selected country or
region. Selecting a 1% audience size will
create a Lookalike Audience list that is most
closely related to the characteristics of your
Standard or Website Audience.

Facebook Business, https://www.facebook.com/business
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