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Legal Caveat

EAB Global, Inc. (“EAB”) has made efforts to 
verify the accuracy of the information it provides 
to partners. This report relies on data obtained 
from many sources, however, and EAB cannot 
guarantee the accuracy of the information 
provided or any analysis based thereon. In 
addition, neither EAB nor any of its affiliates 
(each, an “EAB Organization”) is in the business 
of giving legal, accounting, or other professional 
advice, and its reports should not be construed as 
professional advice. In particular, partners should 
not rely on any legal commentary in this report as 
a basis for action, or assume that any tactics 
described herein would be permitted by applicable 
law or appropriate for a given partner’s situation. 
Partners are advised to consult with appropriate 
professionals concerning legal, tax, or accounting 
issues, before implementing any of these tactics. 
No EAB Organization or any of its respective 
officers, directors, employees, or agents shall be 
liable for any claims, liabilities, or expenses 
relating to (a) any errors or omissions in this 
report, whether caused by any EAB Organization, 
or any of their respective employees or agents, or 
sources or other third parties, (b) any 
recommendation by any EAB Organization, or (c) 
failure of partner and its employees and agents to 
abide by the terms set forth herein.

EAB is a registered trademark of EAB Global, Inc. 
in the United States and other countries. Partners 
are not permitted to use these trademarks, or 
any other trademark, product name, service 
name, trade name, and logo of any EAB 
Organization without prior written consent of EAB. 
Other trademarks, product names, service 
names, trade names, and logos used within these 
pages are the property of their respective 
holders. Use of other company trademarks, 
product names, service names, trade names, and 
logos or images of the same does not necessarily 
constitute (a) an endorsement by such company 
of an EAB Organization and its products and 
services, or (b) an endorsement of the company 
or its products or services by an EAB 
Organization. No EAB Organization is affiliated 
with any such company.

IMPORTANT: Please read the following.

EAB has prepared this report for the exclusive use 
of its partners. Each partner acknowledges and 
agrees that this report and the information 
contained herein (collectively, the “Report”) are 
confidential and proprietary to EAB. By accepting 
delivery of this Report, each partner agrees to 
abide by the terms as stated herein, including the 
following:

1. All right, title, and interest in and to this 
Report is owned by an EAB Organization. 
Except as stated herein, no right, license, 
permission, or interest of any kind in this 
Report is intended to be given, transferred to, 
or acquired by a partner. Each partner is 
authorized to use this Report only to the 
extent expressly authorized herein.

2. Each partner shall not sell, license, republish, 
distribute, or post online or otherwise this 
Report, in part or in whole. Each partner shall 
not disseminate or permit the use of, and shall 
take reasonable precautions to prevent such 
dissemination or use of, this Report by (a) any 
of its employees and agents (except as stated 
below), or (b) any third party.

3. Each partner may make this Report available 
solely to those of its employees and agents 
who (a) are registered for the workshop or 
program of which this Report is a part, (b) 
require access to this Report in order to learn 
from the information described herein, and (c) 
agree not to disclose this Report to other 
employees or agents or any third party. Each 
partner shall use, and shall ensure that its 
employees and agents use, this Report for its 
internal use only. Each partner may make a 
limited number of copies, solely as adequate 
for use by its employees and agents in 
accordance with the terms herein.

4. Each partner shall not remove from this 
Report any confidential markings, copyright 
notices, and/or other similar indicia herein.

5. Each partner is responsible for any breach of 
its obligations as stated herein by any of its 
employees or agents.

6. If a partner is unwilling to abide by any of the 
foregoing obligations, then such partner shall 
promptly return this Report and all copies 
thereof to EAB. 
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The Limits of Typical Parent and Family Involvement
Students Relying on Under-Informed Parents

Source: Student Wellness College Pulse Survey 
Report EAB interviews and analysis.

Parents and families offer students critical support during transition times in their college lives. But colleges fail to 
fully include parents in their students experience once students are enrolled in school. Typically, parents and 
families attend an orientation session and a campus visit during parent and family weekend and receive semi-
regular updates via newsletter. These brief interactions and reactive resources fail to provide an ongoing sense of 
community for parents and often require them to seek out information on available resources to aid their student. 

Some colleges have informal groups on Facebook for parents and families that can provide a sense of community 
for them, but these spaces may not provide the best forum for accurate sharing of campus resources and Black 
families may not feel centered in these groups.

This is especially important given that roughly 45% of students rely on their parents and families for emotional 
support when stressed, according to a survey by College Pulse. Some students don’t want to use resources such as 
Counseling and Psychological Services or crisis help lines and prefer to lean on their parents for support. But if 
students are turning to their parents in times of need, and their parents are underinformed about campus 
resources, students may not receive adequate support. 

Typical Parent and Family 
Practices Lack Community 

Building Opportunities

Email newsletter to 
parents/families sent 
quarterly, in English

Parent/family coordinator 
shares personal contact 
info for 1:1 support

Black and Latine families 
convene once, typically at 
first-year orientation

Large Portion of Students Looking to 
Parents for Support

45% Of students say they turn to 
parents/family for support 
when stressed

https://marketplace.collegepulse.com/img/student_wellness_collegepulse_final.pdf


eab.com4©2022 by EAB. All Rights Reserved. 

Three Channels for Communicating with Families
Affinity Groups Combine News, Expert Conversation, Informal Discussion

Source: EAB interviews and analysis.

The University of Alabama developed affinity groups where parents and families build community and learn about 
campus resources. Using CampusESP, a third-party vendor for parent and family engagement, the University of 
Alabama provides parents and families with a platform to interact with posts, ask questions of staff, and receive 
personalized newsletters – keeping parents informed about deadlines and campus news. 

Parents get an email that invites them to join CampusESP when their student starts at the institution. Once signed 
up, parents and families can opt-in and self-identify to join affinity groups for single parents, military families, 
parents of LGBT students, or members of a specific race or ethnicity. This process allows them to receive tailored 
information about their affinity group and connect with people from similar backgrounds or whose children are a 
part of the same community. The affinity groups provide parents and families with a wider community to lean on 
when they have questions and concerns that campus staff may not be able to answer. CampusESP itself is the first 
channel where parents and families connect and communicate. On CampusESP, the University of Alabama provides 
personalized newsletters and email announcements, which help parents and families to stay informed about what’s 
happening on campus.

The office of Parent and Family Programs hosts Zoom meetings once or twice per semester for each of its nine 
affinity groups, and these provide a second channel for parent/family communication. During the Zoom meetings, 
parents and families learn about campus resources, connect with other families, and hear from faculty, staff, and 
speakers. Recent guest speakers for the Black UA Zoom sessions have included the Black Staff and Faculty 
Association. Meetings are typically held in the evening to accommodate parents’ work schedules and different time 
zones and are spread throughout the semester. Organizing the parent and family Zoom sessions takes one staff 
member less than an hour per month. 

The third communication channel the University of Alabama uses is is Facebook. One of the most successful affinity 
groups for parents at the University of Alabama is the Black UA group. On the Black UA Facebook page, parents and 
families post pictures of their students, connect their students with each other, and broach difficult topics that may 
impact their community more than other affinity groups, such as bias incidents. Other topics on the Black UA 
Facebook page include how to find a campus resource, campus safety for Black students, anti-racist efforts on 
campus, and posts celebrating student ‘wins.’

By utilizing CampusESP, affinity group Zoom sessions, and Facebook groups, parents at the University of Alabama 
form connections with each other, introduce their students to each other, and create a sense of community online 
and on campus. 

1 hour video chat meetings held 1-2 
times per semester

Afternoon/evening timing is convenient 
for most time zones and schedules

Mix of casual chat and guest speakers 
(e.g. Black Faculty/Staff Association)

Meetings use Zoom so families can 
access by computer or phone

https://parents.sa.ua.edu/involvement/affinity-groups/
https://www.campusesp.com/
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Connecting Both Families and their Students
As Membership Grows, Black UA Participants Build a Sense of Belonging 

Source: EAB interviews and analysis.

Affinity groups for parents and families can be a relatively light lift for institutions as they don’t require significant 
resources. But they have a large impact on how parents and families relate to the school and their ability to support 
their students. 

The CampusESP page for the Black UA Affinity Group has roughly 750 members, and open and clickthrough rates 
for posts on the page are 68% and 10%, respectively. Participation in the Black UA affinity group’s Zoom meetings 
has increased from 15 participants to over 60 participants at the most recent Zoom meeting. 

These virtual connections show that families can build communities online that translate to campus and that when 
parents form relationships, they help students feel a sense of community too. Parents use the Black UA Facebook 
group to coordinate tailgates and share information about when they plan to visit campus, share personal 
experiences with the school, and connect their students with each other, creating a wider sense of belonging for 
their students.

Participation in Black UA 
Continues to Grow

Family members joined 
Black UA as of August ‘22

750+

Family members joined 
Black UA’s most recent 
Zoom meeting

60+

Black UA’s Facebook Group 
Fosters Sense of Community

“Because the families are connected, 
students are connecting as well… so 
outside of the parent connections, that 
helps them matriculate to graduation and 
just stay connected.”

Tawanna Brown
Assistant Director, Parent & Family Programs

University of Alabama 



ABOUT EAB

At EAB, our mission is to make education smarter and our communities stronger. 
We work with thousands of institutions to drive transformative change through 
data-driven insights and best-in-class capabilities. From kindergarten to college 
to career, EAB partners with leaders and practitioners to accelerate progress and 
drive results across five major areas: enrollment, student success, institutional 
strategy, data analytics, and diversity, equity, and inclusion (DEI). We work with 
each partner differently, tailoring our portfolio of research, technology, and 
marketing and enrollment solutions to meet the unique needs of every leadership 
team, as well as the students and employees they serve. Learn more at eab.com.
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